AAAAAAAAAAAAAAAAAAAAAAAAAAAA

Practical advice on setting up
and consolidating an advertising
self-regulatory system

o AnILE S B R SR X

International edition Inspiring Excellence
WORLD FEDERATION OF . . .

©EASA 2009 (updated 2011) ADVERTISERS IAI in Communications

20094 B FRix (20114 £ 47) Worldwide




*TEASA

EASA—RKM )|~ EAr v BX B R — N ER A4S, T19924F kar, 185%#
TR E A, ARBRSEXRFEEZRANZR, XRG4
W AR, HBERDPERELE., XH FHENAHL R
PRIRBEE AR R — R BT R ELRIEE,

EASAZE T4 EE X RN HIX, BRAMNBCN H X VLS 74 B 4
MY, 720114, EASA & REFEet e B N34 B L L F16
ANBRM Fn ok B AT 4

AR

720084, EASAZ M REASAEFE Fo, BFARMB - REUR#RE
S EEEARZEWE SRR, dREXERE T RMAE, ELTE
WEASAR 2 S )~ 4 B A R B0 36 ¥ B9 ROM AR S AT Bk, B ol G IE
B

A5 ™ MEASA R BT X ¥, ARG T U T A R E IR A R0

World Federation of Advertisers
#HRSEFRE

BREERE (WFA) B3 —MEAFH SR ARREE LR &
W, BEO0%MATREBEREE—ATTLET—K B EN ML
MK R, SR RAIES AN B 5TNE R S E 1A LR 504 B
REAWI00E " &%, B A%, WRARETEHR, HEMAR
B E384 417 AL 6 38 10,000 B B AL .42,

WFATE R EfE 4 B3 AFTENELEE, URMEK L&
BREAMHEERTE, RTHRESE L, FFEwww.wfanet.org,

International Advertising Association
EF & e

Eir) e TAA) TI938FKAIRER ARENEH, HEHK
DY, INAMRAXETONEXKS56M 02, BR—R_WeKa1kE
HR, HRAGE EE, BE JTEMAEXRANE, BN E fux
REER, ANE—ANT ETVEFE, A THRPPIRAETEH T LA
H. AREWS & BREAFRAEH LT LA RWE). RTHRES

1z &, & [Flwww.iaaglobal.org,

AAAAAAAAAAAAAAAAAAAAAAAAAAAA

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE

WORLD FEDERATION OF

ADVERTISERS

Inspiring Excellence
in Communications
Worldwide™


http://www.wfanet.org
http://www.iaaglobal.org

International Guide
to developing a
self-regulatory
organisation

AL AR AW E IR TE

Practical advice on setting up and
consolidating an advertising
self-regulatory system

FESLARILE |5 B Ry SE R X

International edition
©EASA 2009 (updated 2011)

20094 E Frix (20114 2 #7)



EASA® EFRERE B K H S (ICAP) 3 AR AT 5 1 &35 R 5 o R

Editorial team %7 % IA

Geoffrey Draughn—EASA [&], B #% X

Oliver Gray—EASA & T %

Linda Nagel —EASA EF#E E 4 £ &, & X B #4 HAdvertising Standards Canada % #
Renée Brautigam—EASA ) 5§ A\ x £ 38

i o 3 BEALANERERE



V2 W
Hl &

AFMAMLEESRY AREERRIKE, IHEZRENTAEERHIA
FAAMAE LT T, A EHEBEMEAURREEETETE T LS
WS, KFRETRESEEL

FANERETIALHHEFHREE AR AL E LA RAENEEHS,
BT RRENEHEREE SRR RFIINFARI B ER, E
W, BIE—NERWEERRZZAEN, WE AN ETLRATERES
F &, RAELTHEN S EE, URMEEFREN T EWEQ0EE
BW, Lk, ARGERAEFASREEENTH S HEENMEZ A
*; #EBrandzfiit, A &% ERE TR T 30%H & B T 740 E.

WRET e BA ) EWRaE, BRTFERE g @ — A #
BxR, Afgmar G, AdeE P RS EAE TEASAZ A2
ROl Fe bt X oy )& B RETE 19F LR, HEaeEEWERAR
(SRO)H # 4%, A AW EFEARACEFERITSMELT,

ATEEW T PRIR BEERR, GFEREBR. w0, Hib, JE, U
BREEH— . A, CRTHFTELZSHNNTLHHER, HE, —
BEaRERRABERSY, BRREMRFATEN E0E, RaReHHF
L RCINYNSTE Y€ E & g-CN i 8

16 Bh A F M 45 By Ao Bk S-S AR B B (EASA) B9 304, MURRAT# T
EASAE 722 34 2 37 W Rl B K B SROE I W 4 th X, BA1AH E Gk
GHEHCEREIRAN, AW EERR, B2, HiLEAFMRZ—
AMRE, WRRETETLA BN, kB R, WRE
FEAH B R —F W4T, FH R P 2k B R RAT:

www.easa-alliance.org

Re#Linda Nagel fnEASAE fr B = 2 ik R # By 6 kA4, EEZEMTEF
W4, I EisRenée Brautigamty 4 T 1E,

(b

Oliver Gray
EASA % F=

B ARARRERRIER o 1



Short glossary

Ad-spend
JEX
Advertising industry

JoEAT

Awareness campaign

BREH

Code (of practice)
T Hh) #N

Code-making body

T 7 U LA

Copy advice
XAK 1

Co-regulation

HFEEHE

Digital media

BB

ICC Code(s)
ICC N

Legal backstop
ERE%R
Pre-clearance

HEWE

Rogue trader
ikt A
Tripartite
=%

Advertising expenditure
JTEW R

Advertisers, advertising agencies and the media and/or trade associations representing their
interests, whether at national, European or global level.

Ex. BMReRBEEN ) EE ., T ERENG TS f/ R KA E T 72

Advertising or promotional campaign, usually run by an SRO, to raise awareness of the
self-regulatory system among consumers and/or industry.

% W SROTF ety )" & RE R E D, DARR H 38 A/ AT e xd B AR R oy bt
Set of rules governing the content of advertisements.

)T E WA BT B —E AN

Part of an SRO, usually composed of industry representatives, responsible for the formulation
and revision of the code.

SROW —# 2, @) &V RRAR, AFTHITHEITEN

Advice on a proposed advertising campaign provided by a self- regulatory body usually on a
non-binding basis requested by an advertiser on a voluntary basis (see also pre-clearance).
QEAZX TR e EE s REE, BERAARY, w7 EEERRNFE GF
SEMEFE) .

System of regulation combining statutory and self-regulatory elements and sometimes involving
other stakeholders, e.g. consumer organisations.

Fon RN ERRNEEERR, A AL MA YR Bl R E AR S,

A generic term used to refer to media other than traditional media (e.g. television, radio, print,
direct mail and outdoor advertising). Digital media includes, amongst others, banners on
websites, DVDs, sms and online games.

—NEARIE, BRI G, B, FE. LA E) DN, K
FHRARHEFERE, DVD. F 1Rk &l UK Ko
Codes of Marketing and Advertising Practice, originally drawn up by the International

Chamber of Commerce (ICC) in 1937 and since regularly updated, which inspired many of the
self-regulatory codes currently in use.

P SENRN, REGERTS (CC) FI1037TERE, FAEMER. AEH
ITREEANE AR N IUEE &7 3 FUV V=&

Legal framework that can enforce real sanctions on rogue traders (see definition below).

AR RIR R B (LLA T8 30 5K e B IE ] 4k i ik 2R A

Examination of an advertisement by a regulatory or self-regulatory body as a compulsory
pre-condition (sometimes also voluntary) of publication or transmission (see also copy advice).

PR B LR, AtER AR (FrRBZER) X E#HTFE (
BHE AR

Advertiser deliberately seeking to mislead or deceive businesses or consumers.

R AR T B A K s

Body representing the common interests of the three parts of the advertising industry—
advertisers, advertising agencies and the media.

RESEAN =T - £, T ERBEAAM AR B A 51 0 E 7.

Frequently used abbreviations % J.4#41%

EU

TIAA

ICC code
ICC

SR

SRO
WFA

European Union X %

International Advertising Association & 7)™ % £ &

Consolidated Code of the International Chamber of Commerce [E FF & & B & o |
International Chamber of Commerce & Fr ] &

Self-regulation H £

Self-regulatory organisation Fl 1% 41 4%

World Federation of Advertisers t %)~ % F 5% %
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Section 1: Advertising self-regulation
explained
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Section 2: The international
environment for self-regulation
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The European Advertising Standards Alliance (EASA)
RO & Ar vk B

10-10a rue de la Pépiniere, 1000 Brussels, Belgium

T: +322 513 7806

F: +32 2513 2861

info@easa-alliance.org

www.easa-alliance.org

B B 42 4 21 (SROs)-i# 77 [Flwww.easa-alliance.org A
KEEHNL R

Australia JRAFITE

Advertising Standards Bureau (ASB) |~ & 17/ &
Level 2, 97 Northbourne Avenue, Canberra ACT 2612,
Australia

T: + 02 6262 9822

F: + 02 6262 9833
administration@adstandards.com.au
www.adstandards.com.au

Austria BEhF

Osterreichischer Werberat (OWR)

Wiedner Hauptstrafle 73, 1040 Vienna, Austria
T: +43 590900 - 3577

F: +43 590 900 - 285

office@werberat.at

www.werberat.at

Belgium LEFIRT

Jury voor Ethische Praktijken inzake Reclame / Jury
d’Ethique Publicitaire (JEP)

Avenue Louise/Louizalaan 120, Bte/Bus 5, 1050 Brussels,
Belgium

T:+32 25027070

F: +32 250277 33

info@jepbelgium.be

www.jepbelgium.be

Brazil BFg

CONAR—Conselho Nacional de Auto-Regulamentagio
Publicitiria B X £ # 0 E 2

Av. Paulista, 2073 Ed.Horsa II, 18°andar, Sao Paulo, State of
Sao Paulo, Brazil CEP 01311-940

T:+55 11 3284 8880

F: +55 11 3284 4423

diretoria@conar.org.br; opec@conar.org.br

www.conar.org.br

Canada JIZX

Advertising Standards Canada (ASC) F& K |~ & 41/
175 Bloor Street East, South Tower, Suite 1801, Toronto ON
M4W 3R8, Canada

T: +1416 961 6311

F: +1 416 961 7904

linda.nagel@adstandards.com

www.adstandards.com

Chile 7

Consejo de Autorregulacion y Etica Publicitaria
Guardia Vieja 255 oficina 1604, Providencia, Santiago de
Chile

T: +56 2 331 04 41

F: +56 2 331 04 42

conar@conar.cl

www.conar.cl

Czech Republic #rHFIE

Rada pro reklamu (RPR)

Kaisers$tejnsky palac, Malostranské namésti 23, 11800, Praha
1, Czech Republic

T/F: +420 2 57 53 14 41

T (reception): +420 2 57 53 37 67, ext. 128 or 130

info@rpr.cz
WWW.IDL.CZ

Finland %=

Mainonnan eettinen neuvosto (MEN) (The Council of
Ethics in Advertising) |~ & b F 4
Keskuskauppakamari, PO Box 1000, FI-00101 Helsinki,
Finland

T: +385 9 69 69 69

F: +385 9 6969 6657

paula.paloranta@wtc.fi
www.mainonnaneettinenneuvosto.fi

Liiketapalautakunta (LTL) (The Board of Business Practice)
B AT A Z R4

Keskuskauppakamari, PO Box 1000, FT-00101 Helsinki,
Finland

T: +385 9 69 69 69

F: +385 9 6969 6657

paula.paloranta@wtc.fi

www.liiketapalautakunta.fi

Luxembourg FFxE2

Commission Luxembourgeoise pour ’Ethique en
Publicité

Chambre de Commerce, Batiment C, 2éme étage, 7, rue
Alcide de Gasperi, L-2981 Luxembourg

www.clep.lu
France ;£E

Autorité de régulation professionnelle de la publicité
(ARPP)

23, rue Auguste Vacquerie, 75116 Paris, France

T: +33 140151540

F:+33140151541 or +33 140151542

16 o I BEAANERRER
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contact@arpp-pub.org
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Germany fZ[H

Deutscher Werberat (DW) (German Advertising Standards
Council) 1 " S g F 2

Verbiandehaus, Am Weidendamm 1A, 10117 Berlin,
Germany

T: +49 30 59 00 99 700

F: +49 30 59 00 99 722

werberat@werberat.de

www.werberat.de

Zentrale zur Bekimpfung unlauteren Wettbewerbs e.V.
(WBZ) (Wettbewerbszentrale) (Centre for Combating
Unfair Competition)

Landgrafenstrasse 24 B, 61348 Bad Homburg v.d.H,
Germany

T: +49 617 212 150

F: +49 617 28 44 22

mail@wettbewerbszentrale.de www.wettbewerbszentrale.de

Greece &g

Svppoviio EXéyxov Emukowvwvia (ZEE) (Advertising Self-
Regulation Council [SEE]) |~ % B ZE FE &

Astronafton 19, Maroussi 151 25, Greece

T: +30 210 68 99 331-2

F: +3021068 95711

info@see.gr
www.see.gr

Hungary 7%

Onszabalyoz6 Reklam Testiilet (ORT) (Hungarian
Advertising Self-Regulatory Board) @ Z #|] % 8 # % i &
Borbély u.5-7, H—1132 Budapest, Hungary

T: +36 1 349 0000/2717

F: +36 1 239 9866

ort@ort.hu

www.ort.hu

India ENE

The Advertising Standards Council of India (ASCI) E} /&
JEREEES

219 Bombay Market, 78 Tardeo Road, Mumbai 400 034
T:+9122253 21066 /253 16 863

F: 4912223516 863

asci@vsnl.com

www.ascionline.org

Ireland Z/R=

The Advertising Standards Authority for Ireland (ASAI)
RIRZ) ERRER

IPC House, 35-39 Shelbourne Road, Ballsbridge, Dublin 4,
Ireland

T: +353 1 66 08 766

F: +35316608 113

standards@asai.ie

www.asai.ie

Italy =AF)

Istituto del’Autodisciplina Pubblicitaria (IAP) (Institute
for Advertising Self-Regulation) |~ % B 5} 7 FIt

Via Larga 15, 20122 Milano, Italy

T:+39 0258304941

F: +390258 3037 17

iap@iap.it

www.iap.it

Lithuania (observer member) 3708%8 ( MERREH )

Lietuvos Reklamos Biuras (LRB) (Lithuanian Advertising
Bureau) L[5 58] 4 F

Jogailos str. 4 LT-01116 Vilnius, Lithuania

T: +370 614 70707

F: +370 5 2690100

info@reklamosbiuras.lt

www.lrb.]t

The Netherlands &=

Stichting Reclame Code (SRC) (Advertising Code
Foundation) |~ % Y M| 3£ 44

Mail address: PO Box 75684, 1070 AR Amsterdam, The
Netherlands

Office address: Buitenveldertselaan 106, 1081 AB
Amsterdam, The Netherlands

T: +31 20696 00 19

F: +31 20 696 56 59

info@reclamecode.nl

www.reclamecode.nl

New Zealand #iFg=

The Advertising Standards Authority (ASA NZ) /& 47
R

Ground Floor, 79 Boulcott Street, PO Box 10-675,
Wellington, New Zealand

Freephone: 0800 AD HELP

T: +64 4 472 7852

F:+64 44711785

asa@asa.co.nz

WWW.a52.c0.nZ

Poland j&=

Zwiazek Stowarzyszen Rada Reklamy (Rada Reklamy)
(Union of Associations Advertising Council) |~ & ¥ % 2 Bt
RS

ul. Koszykowa 10 lok. 11, 00-564 Warszawa, Poland

T: +48 22 6213194

F: +48 22 6291889

biuro@radareklamy.org

www.radareklamy.org

Portugal &%

Instituto Civil da Autodisciplina da Publicidade (ICAP)
(Civil Institute of Advertising Self-Regulation) |~ % B £ E [F]
B P

Rua Gregoério Lopes, Lt. 1515, Loja 6, 1400-408 Lisbon,
Portugal

T: +351 21 303 7000
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F: +351 21 303 7009
icap@icap.pt
www.icap.pt

Romania B5 il

Consiliul Roman pentru Publicitate/Romanian
Advertising Council (RAC) # L B )" £ FE &
61 Buzesti Street, Bl. A6, 8th Floor, App. 55, Sector 1,
Bucharest, Romania

T: +40 21 312 25 83

F: +40 21 3122583

WWW.Iac.ro

office@rac.ro

Slovakia Efi& {52

Rada Pre Reklamu (RPR) (Slovak Advertising Standards
Council) T it R 7 ) EAREEES

Cukrova 14, Bratislava 813 39, Slovakia

T: +421 2 59324249

F: +421 2 59324249

rpr@rpr.sk
www.rpr.sk

Slovenia EM& X Bl

Slovenska oglasevalska zbornica (SOZ) (Slovenian
Advertising Chamber) % X R )" & # 2
Parmova ulica 53, 1000 Ljubljana, Slovenia

T: +386 1 439 60 50

F: +386 1 439 60 59

info@soz.si

WWW.SOZ.Si

South Africa Eg3E

The Advertising Standards Authority of South Africa
(ASA SA) F 3 ) E AT E B

Burnside Island, Willowview, 410 Jan Smuts Avenue,
Craighall Park, South Africa

T:+27 11 781 20 06

F:+27 117811616

info@asasa.org.za
WWWw.asasa.org.za

Spain FIIF

Asociacion para la Autoregulacion de la Comunicacion
Comercial (Commercial Communications Self-regulation
Association) 7 W %% & £ th &

C/ Conde de Penalver 52, 1° D, 28006 Madrid, Spain

T: +34 91 309 66 37

F: +34 91402 98 24

autocontrol@autocontrol.es

www.autocontrol.es

Sweden IFii

Reklamombudsmannen (RO)
Jungfrugatan 10, 114 44 Stockholm, Sweden
T: +46 (0)8-662 05 50
ro@reklamombudsmannen.org
www.reklamombudsmannen.org

Switzerland gt

Schweizerische Lauterkeitskommission (SLK)/
Commission Suisse pour la Loyauté (CSL)
Kappelergasse 14, Postfach 2744, 8022 Ziirich, Switzerland
T:+4112117922

F:+4112118018 |

info@lauterkeit.ch

www.faire-werbung.ch

Turkey +EH

Reklam Ozdenetim Kurulu (ROK) (The Advertising Self-
Regulatory Board) |4 B H# % R &

Nispetiye Caddesi, Yanarsu Sokak, No:58/ 2, Etiler, 34337
Istanbul, Turkey

T: +90 212 243 93 69

F:+90 212 2439370

rok@rok.org.tr
www.rok.org.tr

United Kingdom Z&E

Advertising Standards Authority (ASA) |~ & 7/ &

Mid City Place, 71 High Holborn, London WC1V 6QT, UK
T: +44 20 7492 2222

Textphone: +44 20 7242 8159

F: +44 20 7242 3696

enquiries@asa.org.uk

www.asa.org.uk / www.cap.org.uk

Clearcast

4 Roger Street, London WCIN 2JX, UK
T: +44 207 339 4700
enquiries@clearcast.org.uk
www.clearcast.org.uk

Radio Advertising Clearance Centre (RACC) J &) & £l
FH

The Radiocentre, 77 Shaftesbury Avenue, London W1D
5DU, UK

T: +44 20 7306 2620

adclear@racc.co.uk

www.racc.co.uk

WEREFEASAR A E X PRI HAEKRK
TR BEATH, wxtit A BA F K IE B RAEASA,

Argentina PaJtRzE

Asociacion Argentina de Agencias de Publicidad
Hipolito Yrigoyen 1968 / CL089AAL

Telefax: 5411-4951-0575

Buenos Aires / Republica Argentina

Camara Argentina de Anunciantes
Av. Belgrano 624 / Piso 3 / C1092AAT
Telefax: 5411-4331-9360

Buenos Aires / Republica Argentina
info@conarp.org.ar
WWwWw.conarp.org.ar
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Colombia EHgLLIr

Consejo de Autorregulacion Publicitaria

Avenida Calle 26 No 82-70 En Bogota 4255255 Ext. 1870
Bogota, Colombia

T: 01 8000510888

Ecuador JB/NZ/R

“Special Advertisement Committee”
Finlandia 345 y Suecia, Quito Ecuador
Contacto: Mario Benavente, President
T: (5932)3966800
mario.benavente@mccann.com.ec

El Salvador {=/RE.Z%

Consejo Nacional de la Publicidad

85 Ave. Sur y Calle Juan José Caias, Edificio Azucena 457,
Locales 21-24, Colonia Escaldn, San Salvador.

T: 22-63-50-11

luisrobertochavez@gmail.com

http://www.cnp.org.sv/

Hong Kong &

Broadcasting Authority Secretariat

c/o Television and Entertainment Licensing Authority
39/F, Revenue Tower, 5, Gloucester Road, Wanchai, Hong
Kong

T: (852) 2594 5721

F: (852) 2507 2219)

ba@tela.gov.hk
www.hkba.hk/en/index.html

Japan H&

Japan Advertising Review Organization, Inc. (JARO)
(Nihon Kokoku Shinsa Kiko)

No. 3 Kosan Bldg., 2-16-7 Ginza, Chuo-ku, Tokyo 104-0061,
Japan

T: +81-3-3541-2811

F: +81-3-3541-2816

www.jaro.or.jp/e.html/e_1.html

Korea EE

Korea Communications Standards Commission (KCSC)
15-19th Floor, Korea Broadcasters Building 923-5 Mok-
dong, Yangchun-gu, Seoul, Republic of Korea, 158-715

T: +82 23219 5083

F: +82 23219 5089

www.kocsc.or.kr

jyang@kocsc.or.kr

Korea Internet Advertising Deliberation Organization
7F, Korea Culture Center Bldg, 7-11, Sincheon-dong,
Songpa-gu, Seoul, 138-921, Korea

T: +822 2144 4422

F: +82 2 2144 4420

joy@kiado.kr
www.kiado.kr

Malaysia Z3kFgiIL

Advertising Standards Authority Malaysia

Unit 706, Block B, Pusat Dagangan Phileo Damansara 1,
9 Jalan 16/11 Off Jalan Damansara, 46350 Petaling Jaya,
Malaysia.

T: 03-7660 8535

F: 03-7660 8532

asa@macomm.com.my

Mexico Z=ZFGEf

Consejo de Autorregulacion y Etica Publicitaria de
Mexico (CONAR Mexico)

Magdalena 37 Desp 6004, Col del Valle, Ciudad de Mexico
D.E, C.P. 03100, Mexico

T: +52 9000 30 51

conar@conar.org.mx

WWW.Cconar.org.mx

Nigeria 8 B#E

Advertising Practitioners Council of Nigeria

APCON House—After News Agency of Nigeria, National
Theatre Annexe, Iganmu, P.O. Box 50648

T:+234 1773 3308

info@apconng.org

www.apcon.gov.ng/home.htm

Paraguay BRI

Consejo de Autorregulacion Publicitaria de CERNECO
(CONAR)

Pitiantuta 640 c/ Siria, Asuncién, Paraguay

T: 595 21 213-639

F: 595 21 203-629

cerneco@cerneco.org.py
www.cerneco.com.py/c.conar.htm

Peru &

Consejo de Autorregulacion Publicitaria del Peru
(CONAR)

Av. Rivera Navarrete 765 Of. 41, San Isidro, Lima 27, Peru
T: (511) 441-4200

F: (511) 441-1141

correo@andaperu.org

www.andaperu.org/conar

Philippines FEEE

Advertising Board of the Philippines (AdBoard)

Suite 6A Dao 1 Condominium, 189 Salcedo Street, Legaspi
Village, Makati City 1229, Philippines

T:817-7724

F: 818-7109

inquiry@adboard.com.ph
www.adboard.com.ph

Singapore FiNE

Advertising Standards Authority of Singapore (ASAS)
170 Ghim Moh Road, #05-01 Ulu Pandan Community
Building, Singapore 279621

T: 6461 1888

B RRARKERRER ¢ 19
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F: 6467 9055

asas@case.org.sg
www.case.org.sg/asasintroduction.php

Uruguay Bz

Asociacion Uruguaya de Agencias de Publicidad
(AUDAP)

Constituyente 1467 / 204, Montevideo, Uruguay
Contact Person: Sr. Pablo Marques—Silvana Saavedra
T: 00598 2 402 2552

www.audap.com.uy/

US =

National Advertisers Division, Better Business Bureau
70 W 36th St., 13th Fl. New York, NY 10018
T: +1 212-705-0120

info@nad.bbb.org
http://www.bbb.org/us/us/national-advertising-division/

EAXERETRERANS (BT STUmS )

International Chamber of Commerce (ICC) [ Fx & &
(I1CC)

38, Cours Albert 1¢, F—75008 Paris, France

T:+33149532807

F:+33149532859

www.iccwbo.org

AR B B B AR B E R e A b B s R 2 B ok
Wet R, ICCARLARNRE, FHERHZICCHETH
T B BR ik W Ao A v b AR B 1R ], 3% e ik U A A o 4
S EREY, ReHELHTLEF.

The International Advertising Association (IAA) E )~
s (IAA)

World Service Centre, 275 Madison Avenue, Suite
2102, New York, NY 10016, USA

T:+1 212557 1133

F:+1 212983 0455

membership@iaaglobal.org

www.iaaglobal.org

IAAR KRBT A NE A A B AT A — 7, RAER
RAEH EA, B AHE R LT MEA
A

The World Federation of Advertisers (WFA) t )& £
s (WFA)

Ave Louise 120, Bte 6, 1050 Brussels, Belgium

T: +32 2502 57 40

F: +32 2502 56 66

info@wfanet.org
www.wfanet.org

WEA S F A0tk 47 7 37 b 2 B A0 F 35, W By 2 oL &
HEEAFRENEHEE AR, B F B Rt~
AR 3 SO BROR BB R AR B

The Interactive Advertising Bureau (IAB) & &R
(IAB)

IAB Europe, 26 Ave Livingstone, 1000 Brussels, Belgium

T: + 32228008 47

F: +32223076 58

iab-europe@europe-analytica.com
www.iabeurope.ws

BRM B 5 ) Ry SR A o BN 2k T B g B AT
By R K. H A B RO By 234 Kk B E A A 3 55004
5, MM A3 & RN T A o B e B
Z e

The Association of Television and Radio Sales Houses
(egta) HLALFn )~ #EAT 44 B L ALAG T4 (egta)
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European Advertising Standards Alliance (EASA)
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